Data 1st Performance Marketing Group

g3 e i\ [ B by TBWA

PerFormance Disruption

(© Performance by TBWA 2019 All rights reserved



Data 1st Performance Marketing Group

First.

Neutral.
ROI Best.

B
2
1o
a
Inl
2
LT
M
H
a
n
2
nE

[m

X
1jo



2|AIE

CHE X}

nx
u

AT

ZHO|X|

& HZHAHO|E[H| T =R00]
Performance by TBWA

21S4E}

O o

2018.07.18

MEEZA T2 CXE2 322 30
JRECIX|ZEIYUTUE 135 (FL2S 222-7)

http://www.performancetbwa.com



http://www.performancetbwa.com/

X|27FX|9ts H|DE oSl BHa Al

=
[
[m |
==
olo
1
n
2
2z
=
rir

= o
CIX|22| 8H[O|E| & dliA{5to] O| & DpAIY T2 =2 THS0{'E Il

CIX|E0E M= 2etd 4 Qs

=
n
Fu

Performance by TBWAE HI[0|HE 7, X

DE oj2k2 Bl 12Mo| C|X|=ot|

om f“
ox
[ II
oz
Wt o
g -
N
2
_(.3!
o



About us
Business
Use case
Data lead practice

What others say about us



About us




=
Digital Transformation, 4x} 2%, O TH2{CHY A|ZEJ} O] R0{X| 1 QL= ACHOA

?2|= Data-Drivendf| ¥2tot0] 275| MZ2 T{EHA OPY2 2 JatS EL Tt

with




About us

I:II-I:I-I OI xl-oljl- EQ-I |_|-||— Contents
I['IEn.iﬁQ-I iI'OI Audlence\ l /-De\nce

L2|= HEHA OHE S HI0|E SAOZ X} A7
HMEZol opE ol $tH|IE 2 E3tLICt
Media
Optimization
Business Goal
Achievement

ROIT

Data 2|1 Tech.0f| 7|ukst
Maximization

Marketing Technology Full Stack CapabilityE 2.5t
HE2F ASYLCL




Super gap R0O! from
In every business, every marketer's hands
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Data, Tech, Machine Continuous Performance Verification

Analysis Marketing Execution
& Building Infra & Optimization

Insight Planning

Integrability
& Understanding

& Implementation

Everything about Digital- Media, Strategy, Action Plan
Contents, Brand, etc
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Business

Win your market with
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IMC Media Optimization
Ad. Brand Engagement

Solution SNS Engagement
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For sky high performance.
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In-app Behavior analysis
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Network analysis
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Digital buzz analysis
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