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Data First, Media Neutral, Best ROI
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Company Fact Sheet

100% renewal of agreement from existing 
customers (Based on 1Q of 2023)

100% KPI achievement rate (Within 6 months)

Average annual growth rate of 36.2% Diverse industry portfolios starting from 
finance to startups and etc.

INDUSTRY SECTOR
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Company Fact Sheet

∙ Market Research
∙ Brand Check

∙ Create Contents
Based On Data

∙ A/B Test

∙ Data Plan/
Collect Data

∙ Data Analysis

∙ Real Time Data 
Processing 
Technology

∙ Self-Developed
DSP
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Company Fact Sheet

Showed constant 
upward trend
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Marketing Company that utilize TECH & DATA

Data

Tech

Solution
• 24hours automatic bidding solution
• Keyword upload solution
• Client based DMP solution

Visualization

• Auto Report
• Dashboard(Data 

Visualization)
• Collect, Processing, 

Analyze data

Contents Creation

• Creative based on user 
experience data

• Custom creation based on 
the media/electronics

• Content optimization based 
on data

Digital MKT

• Computational Marketing
• Data based strategy establishment, Goal 

reached
• Media Planning, Operation, Optimization

• Advertisement data such as MMP, 
ADX, Media Data

• DMP, CDP, Owned data

• Real time data processing technology 
based on ETL (Hold patent)

• Self-Developed DSP
• DevOps available enviroment
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Analyze contribution of used media, content, and 
targeting. Application of internal data

Analyze visited users, Analyze UI/UX

Analyze both conversions and 
churn rate for each step

Linked analysis for both on/offline, 
Cohort Analysis

Loyalty analysis, ROI analysis

Evaluate the suitability of data analysis tool, 
Market(Customer) analysis

Content creation, Suitable media

Event proposal

Optimization

Performance management, 
Develop custom marketing data

Customer Touch Point

10



• Collect both Internal and External data
• Media data, revenue data, and call center data
• Every sorts of data that can be collected

• From NLP(Natural Language Processing) to 
traffic analysis, we utilize predictive analytics 
technology freely

• Analyze trend and singular point
• Predictive analysis 
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Analyze the churn rate of each 
step on the website

Draw insights of the data
Establish strategy for each page 

and take action

Improve UI/UX

E-commerce funnel analysis

Website Inflow
Product 

Information page
Cart Place Order Purchased
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• Collect data
• Web Crawling (Parsing and Selenium)
• Media Data, MMP Data

▪ Data distribution and analysis
▪ Visualization and distribution for Country-

based insights
▪ Discover detailed differentiation and enter 

the foreign market

▪ Analyze contents that showed the most 
performance for each country, and 
conduct content optimization
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• Advertisement fee of your competitors and 
clients(Ground wave, Cable, Digital)

• Brand keyword from the portal of your 
competitors and client

• Analyze BPI (Brand TOM/Brand Unaided/ 
MostPreference/Preference index)

• Analyze Television Attribution 
(Advertisement fee for TV ads, Client’s 
Internal Data)

• Provide brand-digital linked analysis results 
report

• Draw out insights and propose precise 
marketing strategy
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• Establish Data House (ETL)
• Datafication of Customer Information 

(Create User ID, etc)
• Gain potential target audience who 

showed possibility in conversion

• Link Web/APP analytic tool (GA4, MMP, etc)
• Analyze User Activity
• Create Target Segment

• Utilize various information from Open RTB 
(Place, Impression Timeline, Context)

• Marketing strategy based on 1st party data 
analysis
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• Extract data from each media
automatically

• Automation system for preconditioning 
and arrangement

• Provide dashboard for the outcome of each 
marketing strategy (Tableau, etc0

• Visualization of the analysis 
(Funnel/Cohort/Fraud analysis)

• Time Series Data analysis

• Detailed analysis such as analyzing 
customers by ADID is possible

• Discover marketing insights in real time 
by using cloud computing power  
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• Utilize 1st Party Data, react to cookieless
• Data transparency(Open data)
• Suitable for discovering high value customers 

that suits the KPI by processing more than 5 
billion requests per day

• Establish DMP(Data Management 
Platform) and CDP(Customer Data 
Platform) that can be used as marketing 
data

• Utilize self-developed 24 hours 
bidding solution

• Utilize bulk upload solution for mass 
keyword bidding system
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